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Global Marketing Strategy.
Elements of a Global Marketing Strategy.
 The advancements in transport and communication have enabled firms to expand the scope of their business around the world (Cravens, & Piercy, 2016). This has brought about competition for the companies joining the global market. As a result, companies have engaged in global marketing strategies in order to cope with stiff competition. A global marketing strategy would consist of techniques such as developing and supplying similar and high-quality products in different countries (Cavusgil, Knight   & Riesenberger, 2017). This means that the company could use the same advertisement process of the product in all of its subsidiary countries. This can be achieved by including the integration of the company's services by taking advantage of the cost-effective communication system of the target countries. In addition; a global marketing strategy would also consist of better coordination of all its operations across the globe. Here, the company would have to develop an effective communication system so as maintain a good relationship with its clients as well as cope with competition (Kannan & Li, 2017). 
Considerations during planning.
When planning for a global marketing strategy, I would consider the expectations of the company from the global market. This will aid in developing a cost-effective strategy so as to maximize profit. As a result, this will enable consideration of other aspects such as the transport and communication status of the countries I intend to deliver my goods and services. 


Benefits of an effective Marketing Strategy.
An effective marketing strategy would enable the company to gain more information from an array of consumers it deals with. This will help the company cope with the competition since it can maintain and gain more consumers. In addition, the company can minimize the cost of production by distributing products that have the same demand across the globe. As a result, the company is able to earn more profit; which can be used to expand its scope further (Delaney, 2017).
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